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ABSTRACT 
The multimedia program at Lynde and Harry Bradley School of Trade and 
Technology prepares students with digital skills in image editing, animation, web site 
design, photography, videography, audio editing, video editing and DVD authoring. 
Despite this highly specialized training, and the availability of multimedia related 
programs that are available as college options for Bradley Tech graduates, Milwaukee 
Area Technical College is not seeing any growth in the number of applicants or graduates 
of their multimedia related programs by Bradley Tech alumni. 
This study explored current recruiting efforts, student interest in attending college, 
economic factors, academic preparation, and the perceptions or stigma that come with 
enrolling at a two-year technical college. A survey was designed to gather data regarding 
student influences, barriers and recruiting experiences and given in the fall of 2009. 
The Graduate School 
University of Wisconsin Stout 
Menomonie, WI 
Acknowledgements 
111 
The following people were crucial to the completion of this project. Without their 
help 1'd still be laying in bed at night wondering if anyone would think less of me if I 
never finished this research. 
Thank you Dr. Carol Mooney. Your encouragement, optimism and guidance were 
immeasurable. Mary Maresh, thank you for all the help with research and resources, it 
was crucial to the completion of this project. Mom, perhaps the most organized person I 
have ever met. Thanks for the genes and the help with the graphs. Mr. Thomas Fischer 
Jr., thanks for the coffee and the statistical advice. You sir, are a gentleman. Susan Retzer 
at MATC, thanks for your diligence in helping me get this off the ground, and letting me 
harass you with e-mail. Last but not least, my loving, beautiful, supportive and caring 
wife. Thanks for putting up with a stressed out husband who is not particularly efficient 
with AP A formatting. I couldn't have done it without you. 
For Blake. 
IV 
TABLE OF CONTENTS 
............................................................. : ......................................... Page 
ABSTRACT ......................................................................................... .ii 
List of Tables ......................................................................................... vi 
List of Figures ........................................................................................ vii 
Chapter I: Definition of the Problem ............................................................... 1 
Background ................................................................................... 1 
Statement of the Problem . .................................................................. 2 
Purpose of the study ..... ..................................................................... 3 
Importance of the study ...................................................................... 3 
Objectives ........................................................... ........................... 4 
Limitations of the study ................................................ ; .................... 4 
Assumptions of the study .................................................................... 4 
Methodology .................................................................................. 5 
Chapter II: Literature Review ........................................................................ 6 
Introduction .................................................................................. 6 
Influencing Factors ............................................... ........................... 6 
Barriers to Enrollment ...... ............................................................... 10 
Recruiting techniques and effectiveness ................................................. 16 
Chapter III: Methodology ........................................................................... 23 
Introduction ................................................................................. 23 
Subject Selection & Description ......................................................... 23 
Instrumentation .............................................................................. 23 
v 
Data Collection ...................................... .......................................... 24 
Data Analysis .......................................... ...................................... 24 
Limitations ................................................................................... 24 
Summary .................................................................................... 25 
Chapter IV: Results ................................................................................... 26 
Introduction .................................................................................. 26 
Rate of Response ............................................................................. 26 
Demographics ... ......................................................................... , .. 26 
Survey Item Analysis .. ...................................................................... 27 
Research Objectives ................................... ...................................... 43 
Chapter V: Conclusions and Recommendations ......................... , ....................... 47 
Introduction .................................................................................. 43 
Restatement of the Problem ........... .................................................... .43 
Purpose of the study ........... .............................................................. 48 
Methodology .... .. '" ........................................................................ 48 
Discussion .................................................................................... 48 
Conclusions ... ............................................................................... 50 
Recommendations .. ............ , .......................................... , ................. 53 
References ............................................................................................. 5 6 
Appendix A: Survey ................................................................................. 59 
Appendix B: Rank Item Analysis .................................................................. 64 
VI 
List of Tables 
Table 1: Survey Participant Gender ............. .................................................. .26 
Table 2 :§urvey Participant Age ... .................................................................. 27 
Table 3 :_Based on your Multimedia Classes at Tech, do you think you have the 
technical skills to be successful in a college level multimedia program? ............ 29 
Table 4 :_Has anyone in your family attended college (2 or 4 year schools)? ............... 30 
Table 5 :_Has anyone in your family graduated with either a 2 year (associate) or 4 year 
(bachelor's) degree from a college? ...................................................... 31 
Table 6 : What are the most important things for you when considering a college to 
attend? ......................................................................................... 33 
Table 7 : which is the most important to you when selecting a college program to 
attend? .................................................... ............................................................... 34 
Table 8 : what reasons might you consider a 2 year technical college? .................... 35 
Table 9 : what reasons might you NOT consider a 2 year technical college? .............. 36 
Table 10 : who has the most influence on your college plansldecisions? ....................... 37 
Table 11: other factors that influence whether you pursue an education and career in 
multimedia ..... ................................................................................. 38 
Table 12 : Are you aware of Multimedia related programs available at MATC? ............. 38 
Table 13 : Do you know anyone who has gone to Milwaukee Area Technical College? .. 39 
Vll 
List of Figures 
Chart 1 : Do you plan to pursue a career in Multimedia? ...................................... 28 
Chart 2 : Do you think multimedia companies require additional education beyond high 
school for you to be hired? ................................................................ 30 
Chart 3 : how important is itfor you to attend college? ........................................ 32 
Chart 4 ; What promotional material have you seen or had given to you from MATe? ........ 38 
Chart 5 : What type of contact or information would help you in your decision to attend 
multimedia related courses at MATe? .................................................. 39 
Chart 6 : Based on the multimedia technology classes 1 have taken, 1 am likely to: ...... 40 
Chart 7 : What career areas are you thinking about pursuing after you graduate from 
high school? ............. ..................................................................... . 41 
1 
Chapter I: Definition of the Problem 
Background 
For many high school students, the decision to go to college is not an easy one. 
High school students are faced with a wide array of choices, which is further complicated 
by course offerings, cost, and program completion requirements. While there are many 
options for students who are interested in pursuing technology related career paths, 
students entering the post-secondary education world are faced with the decision to enter 
two year, associate degree programs, or to enter four-year universities for their studies. 
One technology that is increasing in popularity for students to pursue beyond their high 
school technology education experience is "multimedia". The term "multimedia" is 
considered to be an umbrella term for the integration of various media elements such as 
images, text, video and or sound to create both static and interactive media projects in a 
digital format. While primarily software-based in nature, post-secondary multimedia 
programs include many different disciplines such as web design, video editing, 
animation, interactive media and gaming. 
The current multimedia department at Lynde and Harry Bradley School of Trade 
and Technology, or Bradley Tech, prepares students for college or careers within the field 
of Multimedia with a four year approach to the curriculum. All classes are competency-
based, with students required to perform all tasks within the competency in order to 
receive credit for the course and progress to the next offering. As students progress 
through the four years of multimedia at Tech, they will experience hands-on, computer-
based projects focusing on image editing, animation, digital illustration, audio and video 
editing on a Macintosh platform. The technological and artistic emphasis of the 
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curriculum is executed through the completion of larger scale projects such as web sites, 
cartoons, original music creation, video production and DVD creation. All student work 
is archived and then assembled into digital portfolios at the conclusion of the senior 
Multimedia course. 
Based on discussions with MA TC Visual Communications department 
chairperson, S. Retzer, there has seemingly been a low interest in Bradley Tech students 
enrolling at local two-year technical colleges (personal communication, fall 2009). When 
considering the extremely technical nature of the curriculum at Bradley Tech, and the 
availability of related two-year programs, the gap between these programs needs to be 
addressed. 
Statement of the Problem 
The current and past students at Bradley Tech are not enrolling in technology 
related programs despite the preparation they are receiving during their high school 
experience. According to private data supplied by Milwaukee Area Technical College, 
during the period of2005 through 2009, 79 graduates of Bradley Tech applied for 
admission to the multimedia related programs of: Web Designer, Animation, Visual 
Communications/Computer Graphics, Photography, Graphic Design, IT Computer 
Simulation and Gaming and E-Commerce/Web Administration. Of those 79 Tech 
Alumni that applied, only 31 had actually enrolled into the various multimedia related 
programs, and of that group of 31 that had enrolled, only 17 were students in the 
multimedia program at Bradley Tech. In comparison, the multimedia program at Tech 
saw 281 graduates during the same 5 year time span of 2005 through 2009 as spring 
graduates, making them eligible for fall enrollment. The purpose of this study is to 
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determine the reasons and barriers that Bradley Tech's multimedia program graduates are 
not enrolling in multimedia related programs at Milwaukee Area Technical College. To 
gain necessary information, a survey of high school students at Bradley Tech enrolled in 
Multimedia courses was conducted in the fall of 2009. 
Purpose of the study 
By analyzing current recruiting efforts, student interest in attending college, 
economic factors and perceptions or stigma that comes with enrolling at a two-year 
technical college, this study analyzed current recruiting strategies and student interest in 
attending college with respect to adjustments in generating more student interest in post-
secondary options. 
Importance of the study 
This research study was chosen for the following objectives: 
1. Completion of this research will provide baseline data pertaining to 
accountability of educational programs and federal funding, specifically Carl 
Perkins funding. To justify continued spending on technology education, it will 
be imperative that as educators, data exists to justify continued support of our 
programs. 
2. Culmination of this research will provide data pertaining to factors in why or why 
not minority student populations choose to or not to attend two year technical 
colleges. 
3. Completion of this research will provide insight into the post secondary choices 
of urban high school students and how it may impact the speed in which they 
begin professional careers. 
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Objectives 
The following research will address these objectives. 
1. Identify factors that influence high school students enrolled in multimedia courses 
at Bradley Tech to continue their education at a post secondary level in the field 
of multimedia. 
2. Identify the barriers to students enrolling in the Multimedia related programs 
offered at MA TC. 
3. Determine what recruiting techniques might be enlisted to improve enrollment in 
the Milwaukee Area Technical College's multimedia related programs. 
Limitations of the study 
The limitations of this study are as follows. 
1. This study will be restricted to students at Bradley Tech 
2. The data collected will analyze student perceptions of 2 and 4 year programs 
related to Multimedia Technologies. 
3. This research will be of benefit to the multimedia programs at MATe. 
4. The data will be collected from a survey prepared by the researcher. Because of 
this, the survey may not fully account for misinterpretations or misstatements. 
5. The survey will be limited to the opinions and answers of the respondents. 
6. This study will not include revisions for the Creative Technologies programs at 
MATC. 
Assumptions of the study 
The study will assume the following points. 
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1. This study assumes that all participants surveyed will respond truthfully about 
their experiences with related technology and issues pertaining to post-
secondary options. 
2. This study assumes that participants surveyed will have experience with 
multimedia technologies. 
3. This study assumes that respondents are aware of post-secondary options as 
delivered through recruiting personnel from the academic institutions. 
Methodology 
This is a quantitative research study. The method used to collect data concerning 
the student's opinions will be that of a survey. The survey was administered to students at 
Bradley Tech in multimedia courses. This technique has been selected due to the low cost 
nature and ease of distribution. 
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Chapter II: Literature Review 
Introduction 
This literature review will present factors that influence high school students to 
continue their education at a post-secondary level. The literature review will also 
examine the way other institutions have identified barriers to enrollment in post-
secondary education. Lastly, this review will analyze what recruiting techniques are 
cUlTently being used by colleges to improve enrollment in their respective institutions. 
Influencing Factors 
Continuing and expanding a student's technology education from a high school 
setting into a post secondary setting presents a very specific set of challenges for colleges 
in America, but also requires driving factors to influence a student's choice to continue 
their education. Due to the vast nature of technology education offerings and the highly 
specialized training that is available, promoting a program and attracting students is a 
process that involves more than just a flyer mailed to a high school guidance counselor, 
and comes with costs to the institution. 
Recruiting high school students into technical programs is crucial. In the 
past, older workers would come to tech schools for retraining. However, 
as the job market strengthens, these workers are more able to find 
employment when layoffs occur and are less likely to seek formal training 
for new skills (Squires & Case, p. 42). 
One factor that is present in the influence of a student's choice to continue their 
education is that of their present school's climate (Marshall, 2004, p.l). Factors such as 
"achievement motivation, fairness, order and discipline, parent involvement, sharing of 
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resources, student interpersonal relationships and student-teacher relationships" 
(Marshall, p.2) are all considered when it leads to the choice ofthe student to continue his 
or her education beyond the secondary setting. One of the key findings according to a 
report by the Consortium of Chicago School Research found that "Attending a high 
school with a strong college-going culture shapes students' participation in the college 
application process" (Roderick, Nagaoka, Coca, & Moeller, 2008, p.3). Another factor 
that may be overlooked in regards to increasing college enrollment may simply come 
down to a numbers game: "Applying to multiple colleges makes it more likely that 
students will be accepted" (Roderick, et aI, pA). Finally, a key finding in past research 
regarding college enrollment includes "having discussions on post-secondary planning 
and having strong connections to teachers is particularly important in shaping the 
likelihood of enrollment" (Roderick, et aI, pA). When considering issues that are 
specifically problematic to urban districts such as Milwaukee Public schools, climate can 
be a decidedly important factor when considering a student's decision to continue their 
education. 
According to a report prepared by the Legislative Budget Board of Texas (2006), 
there are recommended strategies that will improve a high school student's college 
readiness, access and success. In terms of academic preparation, there are a series of 
recommendations as follows: 
• Create pre-kindergarten through college collaboratives responsible for 
aligning curriculum and high school exit skills with those required for 
college entry and success. 
8 
• Align post-secondary education placement exams and the K-12 exit-level 
standards and assessments and allow students to take college placement 
exams in high school. 
• Create common course agreements so that college-level work in high 
school counts toward a postsecondary credential. 
• Expand successful dual and concurrent enrollment programs to include 
all students not just the "college bound" students. 
• Implement a more rigorous K-12 academic curriculum for all students 
Create small K-12learning environments. 
• Establish or reinvigorate teacher preparation programs and partnerships 
with low performing middle schools and high schools (Legislative Budget 
Board of Texas, p.l 0-11). 
The report also suggests varied approaches to affordability and cost options. These 
options include linking "financial aid awards to the actual costs of attending college, and 
base renewals on GP A to promote college persistence" (Legislative Budget Board of 
Texas, p.ll). Other solutions suggest considering "factors other than income to determine 
financial aid eligibility" (Legislative Budget Board of Texas, p.ll). While the report does 
suggest specific approaches on school and district levels, state-wide and systemic change 
has also been considered. The report suggests that the state explore options to 
"Reconfigure resource allocation as K-16 and investigate how to maximize state facility 
usage across the entire system" (Legislative Budget Board of Texas, p.ll). The final 
piece ofthe report concerns college awareness, with the following recommendations: 
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• Increase access to resources and information to help students prepare for 
college and make well-informed decisions. 
• Assist parents in understanding their role in supporting college 
aspirations and motivating students. 
• Structure information and organize activities that support students' 
college aspirations and understanding of college and its importance 
(Legislative Budget Board of Texas, p.ll). 
While the factors that influence a student's decision are varied, what can't be 
argued is the cost of promoting two-year colleges versus their four-year university 
counterparts. "With all the expenses burdening community colleges, one that's relatively 
low is the cost of recruiting students," C. Pekow for the Community College Week 
magazine continues, " While many - if not most - private four year colleges spend 
more than $2,000 to sign up a single student, most two-year colleges do so for less than 
$75" (2006, p.3). While the raw data suggests a significantly lower cost, a closer look at 
the numbers shows that " ... these costs varied greatly. Among the two-year schools, 25 
percent spent $46 or less per student while another 25 percent spent $205 or more" 
(Pekow, p.3). While schools that spend less than the average amount on recruitment may 
be saving money, it's a long-term issue that they could be facing. 
If they find their costs for recruitment are significantly below median or 
around the 25th percentile and they are not achieving the type of 
enrollment they think they could or should, this is an indicator they may 
not be spending as much as they could or should (Pekow, p.3). 
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While this lower cost approach may help sustain the financial stability oftwo year 
colleges, it is also plausible to consider the community that the school serves and the 
name recognition that carries; "they're in the local community so they don't have to spend 
nearly as much money as some other schools do" (Pekow, p.3). While there are many 
factors that influence and support a high school student's choice to pursue any number of 
post-secondary options, it is clear that "Industry needs this trained, younger workforce, 
and young people need information about technical careers that are both gratifying and 
financially rewarding" (Squires & Case, 2007, p. 43). It is the mission of Bradley Tech as 
Milwaukee Public Schools' technology magnet institution to prepare students for careers 
in technology related fields. Since 1904, Bradley Tech, then known as "Boys' Tech" has 
been working with the youth of Milwaukee to develop trade and technology specific 
skills for both future academic endeavors as well as positions in industry. It is through 
this proud history that the continued development of skills and partnerships with area 
business and schools continue into the future to ensure the future skilled labor force of 
the region. 
Barriers to Enrollment 
While many students are choosing to go to on to post secondary education, there 
are still many barriers for students. While not every decision is made solely on cost or 
location of a program, many other factors determine whether a student will have the 
desire or support to continue their education. Due to the large minority and free or 
reduced lunch eligible population of Bradley Tech, there must be consideration of race 
and socioeconomic status in regards to barriers to college emollment. According to a 
study conducted pertaining to minority emollment and success in America's top public 
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universities, "The universities themselves are important actors in this drama of shrinking 
opportunity. Not victims, not sideline spectators, but independent actors" (Gerald & 
Haycock, 2006, p.4). Factors that universities use to defend the statistical under 
representation of minorities include poor academic preparation and insufficient funding at 
the federal level as well as the state level, resulting in tuition hikes (Gerald & Haycock, 
p.4). While these institutions can try to justify enrollment numbers for minorities, there 
are still undeniable figures to consider. 
In 2003, for example, the flagship universities, along with a group of other 
public research universities just like them, spent $257 million on financial 
aid for students from families that earn more than $100,000 per year-
considerably more than the $171 million they spent on families at the 
other end of the economic spectrum who earned less than $20,000 per year 
(Gerald & Haycock, p.4). 
These figures also seem to tell an interesting story when put in a historical context. 
In just eight years, spending on aid for these high income students 
increased by a whopping $207 million, up from only $50 million in 1995. 
At the same time, spending on students from families making $40,000 per 
year or less increased by only $75 million, from $384 to $460 million 
(Gerald & Haycock, p.4). 
Despite the amount of money allocated for student aid, there is still a discrepancy 
in awards; "Astonishingly, the average institutional grant aid to students from families 
earning over $100,000 annually-$3,823-is actually higher than the average grant 
awarded to low or middle income students (Gerald & Haycock, p.4). According to 
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statistical data from this study, minority representation at the included institutions 
dropped seven percent between the years 1992 and 2004 (Gerald & Haycock, 2006, p.7). 
A closer look at this data pertaining to higher education enrollment figure declines does 
not necessarily paint as stark of a picture as one might think. According to data in a Bill 
and Melinda Gates foundation study, (an organization that also sponsors the educational 
initiative "First things First" at Bradley Tech), from the years 1990-2004 "low incomes 
students have become even more concentrated in 2 year colleges (Bridgespan Group, 
2009, p.29). Specifically, enrollment within these low income students has risen 6.8 
percent in two-year institutions, while enrollment at their four-year counterparts has 
dropped 7.6 percent (Bridgespan Group, p.29). 
Further findings regarding socioeconomic status and college enrollment seem to 
tell a similar story. In a report prepared by the Middle Class Task Force under the helm of 
Vice President Joseph Biden, titled: "Barriers to Higher Education", the correlating 
factors between income and attendance are confirmed. According to the report "Family 
income is a major determinant of college enrollment, and especially of college 
completion. While 78% of high school graduates from high-income families enrolled in 
college, the shares for middle- and low-income families were 63% and 55%" (Middle 
Class Task Force, 2008, p.3). An additional finding refers to academic preparation and 
achievement, "This finding persists even when controlling for merit or academic ability. 
About 30% of high-ability eighth-graders from low-income families later completed 
college, which is about the same as the share of low-scoring children from high-income 
families" (Middle Class Task Force, p.3). 
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Research concerning the barriers to college for under represented students clearly 
points to cost and income as a major concern. Due to the rising costs of tuition at 
America's colleges, "the poorest families must raise an amount equal to %40 ofthe 
income to finance college" (Bridgespan Group, 2009, p.22). There are some basic 
financial facts that students from lower income families all face, despite preparation. 
"Even among college-ready high school graduates, lower income students" are "less like 
to attend and complete college" (Bridgespan Group, p.12). This clearly points to the 
affordability of the post secondary system. According to the Bridgespan Group report, 
"affordability is determined by the interaction of thee basic components of the financing 
system" (Bridgespan Group, p.14). One ofthe three components of afford ability is that of 
student tuition, or the "sticker price" of college, which includes the money that the 
student and his or her family directly spends on education (Bridgespan Group, p.14). The 
next component is that of state subsidy and appropriations, which "covers the operating 
cost and subsidizes tuition" and "goes from the state to the institutions" (Bridgespan 
Group, p.14). The final component ofthe affordability is that of financial aid, both state 
and federal, which includes "grants, tax breaks and loans" which goes "directly to the 
student and then transferred, in part, to the institution" (Bridgespan Group, p.14). This 
formula clearly points to both state and federal aid as a very key component to the 
accessibility of college for America's high school graduates. Almost two out of every 
three students receive some form of financial aid in which the bulk ofthe financial help is 
coming from the federal level (Bridgespan Group, p.18). 
As cost is a major issue for high school students considering college, the matter of 
financial aid clearly factors in to the college attendance decision. As recent as 2008, 
studies are now finding that the application process alone is a major roadblock for 
students. 
14 
Students who reported completing a F AFSA by May, and had been 
accepted into a four-year college were more than 50 percent more likely to 
enroll than students who had not completed a F AFSA. This strong 
association holds even after we control for differences in students' 
qualifications, family background and neighborhood characteristics, and 
support from teachers, counselors, and parents. Not surprisingly, Latino 
students who aspire to complete a four-year degree were the least likely to 
report that they had completed a F AFSA (Roderick, et aI, 2008, p.4). 
It would appear that "the complexity of the financial aid application process itself 
may be problematic" (Hahn & Price, 2008, p.5). In addition to the complexity of the 
application process, there are also misconceptions. Showing that of those surveyed "only 
one-fifth of counselors thought that completing the financial aid application was almost 
always or frequently important in non-college-goers' not enrolling in college" (Hahn & 
Price, p.5). Also, "perception that aid will be insufficient-may be inhibiting students 
from filling out a financial aid application" (Hahn & Price, p.5). Finally, the lack of 
willingness to take on debt becomes a major consideration. 
Students may also be wary about taking out loans to finance their 
education; about one-third of non-college-goers indicated an aversion to 
bon-owing, and 45 percent of counselors stated that an unwillingness to 
borrow was almost always or frequently important (Hahn & Price, p.5). 
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A financial obstruction that may often go without consideration is that of 
opportunity cost. While tuition may be seen as the primary source of cost, 
College involves a number of substantial direct and indirect costs, 
including tuition, fees, books, transportation, and living expenses. In 
addition to these costs, students face an opportunity cost-when an 
individual is going to class or studying, she forgoes the wages she could 
have earned or the time that could have gone to help with family 
obligations (Hahn & Price, 2008, p.5). 
This may be a very specific barrier, especially to families with lower incomes that may 
require financial help from the high school student upon graduation. 
An additional barrier that has been identified in numerous studies is that of 
preparation for college. The ability to properly prepare our nation's high school students 
for success at the post secondary level is key. When considering the attitudes of college-
goers versus their non-attending counterparts, the perceptions clearly differ. 
College-goers and non-college-goers disagreed most about the role of 
academic preparation in their decision to go to college. More than three-
quarters (76 percent) of college-goers considered academic preparation to 
be very important in their decision to go to college (76 percent), while less 
than a third (27 percent) of non-college-goers considered it important. 
Although most non-college-goers did not consider academic preparation to 
be important, only a third felt "very much prepared" for college-level 
courses (Hahn & Price, 2008, p.15). 
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This data clearly points to lack of preparation, but also a possible lack of encouragement 
and information about what it takes to enroll and complete a post-secondary degree. 
Finally, a major academic roadblock to enrollment and completion has been identified. 
Along with income barriers, recent research confirms the importance of 
information barriers. That is, children from less affluent backgrounds, 
even high-ability children, lack the "road maps" necessary to access 
college. Their networks fail to provide them and their families with the 
information they need to find a good, affordable school along with the 
financial aid for which they are eligible. For example, low- and middle-
income students routinely eliminate colleges from consideration based on 
cost, before applying or even researching possible aid packages. In 2009, 
50% of students from families with incomes less than $35,000 and 47% 
of those with family incomes between $50,000 and $100,000 eliminated 
colleges based on cost before applying (Middle Class Task Force, 2008, 
p.3). 
It would seem as though there is a dangerous combination of financial, academic and 
information related barriers that are preventing a greater number of students, specifically 
groups that are largely represented at Bradley Tech, from continuing their education. 
Recruiting techniques and effectiveness 
Recruiting has become a very big part of college operations. Ensuring that 
enrollment targets are met allows institutions the security of knowing that funding for 
programs, staff and facilities will continue to be met. Because of the pivotal nature of 
recruitment, traditional classroom visits are being supplemented with dynamic 
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approaches. Innovations in technology, individualized approaches, acknowledgement of 
the unprecedented collegiate choice and analysis of demographics as a means of targeting 
potential students for enrollment are being utilized. 
Many institutions are now embracing technology as a means to generate student 
interest and reach out to students through a digital avenue. One technology that shows 
promise is that of digital video distribution in place of standard printed brochures or static 
image web sites. Colleges are now streaming videos of campus, either on the school's 
Web page or in the form of video magazines, or "Vmags" (Tedeschi, 2004). The 
institutions turning to technologies such as this as a recruitment tool believe video is able 
to persuade in ways that fixed images are not (Tedeschi). 
Another technology that some institutions are exploring is that ofblogs. The 
transparency of using student created work is "the direction in which recruiting appears 
to be heading as more colleges turn to student-written blogs to give prospective students 
and their parents a glimpse ofreallife" (Anton, 2006, p.I). The approaches to the use of 
blogs varies in which 
Some blogs run one way, in that the author, or blogger, posts an entry to 
be read. More interactive blogs, however, allow readers to post comments 
and ask questions, to which the blogger can respond in additional 
comments or through a new post (Anton, p.I). 
There are obvious concerns over the freedom that bloggers have and the content they 
publish because of the financial impact to the university that any unflattering words may 
pose. "However, when it comes to talking about student life, the students themselves are 
often the most believable, even when the subject turns to the less desirable aspects of 
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college" (Anton, p.1). Dealing with topics such as off campus life, and drinking may be 
cause for concern for schools trying to maintain a positive reputation, but this frank 
disclosure of information does allow for sensitive topics to be spun into a positive light 
(Anton, pA). While this technology may be much more engaging for prospective students 
to use as an evaluation tool, there are of course recommendations in the approaches that 
schools may use to create this type of advertisement. The careful selection of students 
and proper training on writing style combined with a balance of creative freedom is a mix 
that is vigilantly considered and monitored (Anton, pA). 
Another technology that is being explored by some institutions for recruiting 
purposes is that of social networking web sites. Due to "Facebook's rapid increase in 
popularity, administrators, faculty, and staff members are making every effort to 
accustom themselves to this new communication technology" (Maher, 2008, p.138). It 
would appear that America's colleges are willing to try any means of communication if it 
improves the chances of keeping their respective school open as a possibility for the high 
school graduate. 
Also apparent is the success of online materials and digital information as 
evidenced by recent trends being seen. Rider University in New Jersey has seen an 
interesting trend during the 5 year span of 1999 though 2004. During that period, they 
have seen a "growing number of applications online" from students who had never 
requested traditionally distributed information such as printed information or direct 
contact (Santovek, 2004, p.1). Now that they are tracking their communications and how 
they are receiving it, Rider is now finding that their prospective students clearly prefer 
electronic communication. "Of the 450 prospective students who attended the November 
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2003 open house, 350 of them had RSVP'd to the event through the event's 
advertisement on the web" (Santovek, p.2). By embracing digital delivery of promotional 
materials, it would seem that colleges are giving prospective students information in a 
medium they prefer. 
It is clear that recruiting techniques are becoming more advanced and more 
tailored to the potential students that they may serve, but one factor that is disconcerting 
is how the countries community colleges are using, or more accurately, not using 
technology as a tool of recruitment. According to a survey conducted in 2006 across 45 
community colleges, "Four-year colleges and universities paced far ahead in most uses of 
technology for recruiting. But "beyond web pages and e-mail.itis apparent that e-
recruiting is still relatively uncommon" (Pekow, p.3). The common practice of email list 
purchasing was done by "Only 11.1 percent of two-year colleges, for instance" 
compared to almost 80 percent of four-year institutions" (Pekow, p.3). Part of the reason 
that two year colleges may be behind in e-communication is because "community 
colleges work in a service area, they have been slower to adopt a lot of marketing 
practices used by four-year publics and four-year privates that have a much larger area to 
reach" (Pekow, p.3). Another factor to consider in regards to the use of technology in 
community colleges is how they're implementing it to ease the admissions process. 
"Three quarters of two-year colleges said they accept on-line applications, though more 
than 90 percent of four-year institutions do" (Pekow, p.3). Finally, it would appear that 
community colleges also place less value on their web presence, with "61.9 percent 
saying they budgeted less than $5,000 a year for admissions-related online content and 
services" (Pekow, p.3). 
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While digital approaches are being utilized, America's colleges still enlist the 
services of recruitment personnel. The position of a college recruiter enlists a specific set 
skills and demands. A recruiter must use their "knowledge while balancing two distinct 
elements of her job - college counseling and sales. (Hoover, 2008, para. 12) This 
balancing act "involves helping students think about 'fit,' the kind of campus they seek" 
while describing the "virtues" of their institution (Hoover, para. 12). The ethics of 
recruiting students is also something that a recruiter must consider "Since 'selling' is a 
bad word in the admissions profession, its members prefer to say they are'" elling the 
story' of their colleges" (Hoover, para. 12). The position of a college recruiter is a 
demanding one. In order to be as convincing as possible, a recruiter must possess 
"encyclopedic knowledge of one's institution, the personality of Oprah Winfrey, the sales 
acumen of Bill Gates, and a bloodhound's sense of direction" (Johnston, 2003, p.3). It is 
because of this demand that identifying personnel on staff that can deliver such a 
demanding set of traits seems to be extremely important in generating excitement about 
the institution. 
Finally, the consideration of under-represented groups in relation to recruiting is 
considered. Due to the student population of Bradley Tech, there are barriers to 
enrollment that may be traced back to the recruiting process itself. One indicator in this 
subject that deserves consideration may be the lack of attention that it has received. 
According to an article published in 2005, "Relatively few studies examining the 
recruitment of students of color at the postsecondary level have been conducted" (Opp, 
2005, p. 71). While there has been little attention paid to this subject, "A number of 
researchers have suggested that, for their institutions to survive financially, two-year 
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college administrators and faculty members need to become more involved in recruiting 
students of color" (Opp, p. 76). This would suggest that creating more comprehensive 
systems of minority recruitment is crucial to the survival oftwo-year colleges. 
It would seem that not just race, but language barriers also exist in recruiting. Opp 
finds "The strongest positive predictor of the percentage of two-year college students of 
color was that the institution had used recruitment information in the students' native 
languages" (2005, p.77). An additional factor that would seem to improve the recruiting 
process of two year colleges is that of the subject matter they are offering. Of "Those 
two-year colleges that work with minority high schools to design and improve curricula 
are more likely to have a higher percentage of students of color than are those two-year 
colleges that do not do so" (Opp, p.81). In addition, the members of color in school 
leadership have led to "a higher percentage of students of color than are those two-year 
colleges that have not had or do not have such members" (Opp, p.82). Finally, it would 
appear that exposure to higher education while in high school is leading to increased 
enrollment for students of color. "Two-year colleges with dual-enrollment programs are 
more likely to have a higher percentage of students of color than are two-year colleges 
without such programs" (Opp, p.83). 
Fortunately for students at Bradley Tech, findings of this research strongly 
correlate the completion of technical training with subsequent careers. "The extensive 
occupational and technical programs of two-year colleges also make them well 
positioned within the higher education system to develop students' occupational and 
technical skills and talents" (Opp, 2005, p. 71). The lack of action is still creating a 
disconnect in college enrollment numbers for under-represented students. "For students 
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of color to take advantage of these academic and occupational and technical programs, 
two-year colleges need to design and implement successful policies and practices to 
recruit these students" (Opp, p.86). 
Chapter III: Methodology 
Introduction 
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This chapter will include background information on the study, how the sample 
was selected, a description of the sample, and the instruments being used. In addition, 
data collection and data analysis procedures will be given. The chapter will conclude 
with the limitations the data collection method poses. 
Subject Selection and Description 
The researcher desired to gain information regarding how enrollment levels by 
high school students into multimedia related programs at Milwaukee Area Technical 
College can be improved. 
Instrumentation 
This study was a descriptive study and conducted via a student survey. The survey 
was designed for easy completion. There was a total of 20 questions or survey items. 
Demographic data were collected as a key component of the information gathering. Most 
areas asked students to rank factors, as well as Likert scale related items and simple 
yes/no response items. Since no existing instruments met the specific needs of this study, 
an original survey was designed utilizing elements of existing research instruments. 
There are no measures of validity of reliability because the survey was designed 
specifically for this study. The study was pilot tested among the teachers of the design 
small learning community, which is associated with the multimedia program at Bradley 
Tech. As a result of the pilot test, items have been modified to account for the student 
population's reading comprehension, as well as the correction of minor usage, formatting 
and punctuation errors that may cause confusion for potential subjects. A complete 
survey is located in the Appendix. 
Data Collection 
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Dates were selected to administer the survey for each participating class based 
on availability of students. Two weeks prior to doing the survey, permission slips 
were provided to students to have parents or guardians complete and return. Only those 
students who have a completed permission slip will be allowed to complete and submit 
the survey. To protect the study participants, there will were no identification marks on 
the surveys. The author administered the surveys, collected them, and immediately placed 
them in a sealed envelope, then stored them in a secure area until all surveys were 
completed to protect integrity of results. 
Data Analysis 
Completed survey results were tabulated and the researcher used conductive 
qualitative analysis to draw conclusions. Additional support from University of 
Milwaukee adjunct staff and instructional specialist Thomas Fischer Jr. were utilized to 
ensure accuracy and validity of statistical data. 
Limitations 
A limitation of this study and the survey instrument will be that there are no 
measures of validity or reliability. All seniors with any history of multimedia course 
offerings within the design academy at Bradley Tech were invited to participate. 
It was be challenging to acquire permission and accumulate data from every 
potential student within a two-week period of time. Conducting the survey early in the 
school year may mean the students have not garnered much knowledge about multimedia 
offerings at other schools, or at MA TC which could limit the amount of useful data 
accumulated. 
Summary 
25 
Conducting, analyzing, and developing conclusions from the aforementioned 
survey is an extremely important endeavor that can significantly impact the future of 
multimedia students at MATC, as well as the enrollment projections at MATC. Every 
effort was made to proceed cautiously and correctly in order to successfully complete the 
study. Guidance from UW -Stout faculty, MATC faculty, UWM Faculty and the staff at 
Bradley Tech were fully utilized in order to improve the chances for relevant and 
significant results. 
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Chapter IV: Results 
Introduction 
This chapter will include the demographic information of those surveyed and an 
itemized analysis of the data gathered. Data has been collected from a survey 
administered to the 35 senior multimedia students within the design academy at Lynde 
and Harry Bradley school of Trade and Technology. The survey was composed of twenty 
questions that were designed to address the three research objectives. 
Rate of Response 
Bradley Tech's senior multimedia course is comprised of two sections. The 
survey was administered to all students over the course of a 2-day period to ensure that 
all students were represented in the results. Of the 35 surveys that were administered, all 
35 were returned, with 5 incomplete surveys being returned. Of the 35 surveys, 30 
surveys contained complete sets of valid responses, netting an 85.7% complete response 
rate. 
Demographics 
Survey Item #1: Gender 
Of the 35 participants in the study, all 35 indicated a gender on their survey form. 
Males comprised 54.3% (n=19), while females comprised the remaining 45.7% (n=16). 
Table #1 indicates how participants responded to this survey item. 
Table #1: 
Survey Participant Gender 
Item Response 
Male 
Female 
Total 
Respondents (n) 
19 
16 
35 
Percent (%) 
54.3% 
45.7% 
100.00% 
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Survey Item #2: Age 
Ofthe 35 participants in the study, all 35 indicated their age on their survey form. 
Students who were age 17 at the time of the survey totaled 74.3% (n=26) ofthe sample 
group. Students who were age 18 at the time of the survey totaled 25.7% (n=9) of the 
sample group. All 35 participants responded to this item with a mean of 17.26 years, 
median of 17 years, and mode of 17 years. 
Table #2: 
Survey Participant Age 
Item Response 
Age 17 
Age 18 
Total 
Survey Item Analysis 
Respondents (n) 
26 
9 
35 
Survey Item #3: Do you plan to pursue a career in Multimedia? 
Percent (%) 
74.3% 
25.7% 
100.00% 
Of the 35 participants in the study, all 35 indicated whether or not they planned on 
pursuing a career in a multimedia related field. The question was asked to find out 
whether their high school experience and any related information regarding careers in this 
field has influenced their decision to pursue this field as a career choice. The results of 
this question indicated that: 28.6% (n=lO) students were planning on pursuing a career, 
while 17.1 %% (n=6) students were not planning on pursuing a career and 54.3% (n=19) 
were unsure as to their future career plans at the time of the survey. Chart #2 indicates 
that most students are unsure as to whether or not they will be pursuing a career in 
multimedia related fields. 
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Chari #1: 
Do you plan 10 pursue a career in Mullimedia? 
ikheh od to pursue mull in> d i .. career • Ves 
• No 
Not Sure 
Survey Ilem #4: Based on your Mullimedia Classes al Tech, do you Ihink you have Ihe 
lechnical skills 10 be successjid in a college level mullimedia program? 
Of the 43 participants in the study, all 35 indicated their comfort leve l in regards 
to the technical ski ll s they've developed. The question was asked to find out whether 
their high school experience has prov ided them with what they fee l is adequate training to 
succeed beyond the high school experience. The results of this question indicated that: 
94.3% (n=33) students fe lt prepared, while 5.7% (n=2) students did not feel prepared. 
Resu lts indicates that most students do feel as though their technical training in 
multimedia at Bradley Tech prepared them for success in a post-secondary setting. 
Table #3: 
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Based on your Multimedia Classes at Tech, do you think you have the technical skills to 
be successful in a college level multimedia program? 
Item Response 
Yes 
No 
Total 
Respondents (n) 
33 
2 
35 
Percent (%) 
94.3% 
5.7% 
100.00% 
Survey Item #5: Do you think multimedia companies require additional education beyond 
high school for you to be hired? 
Of the 35 participants in the study, all 35 indicated whether or not they thought 
that a multimedia firm would require potential employees to have training beyond high 
school. The question was asked to find out whether students were familiar with 
employability requirements. The results of this question indicated that: 48.5% (n=17) 
student felt that additional training would be necessary, while 3% (n=l) student did not 
think that any additional training would be required to be hired by a multimedia firm. 
Students indicated at 48.5% (n=17) that they were unclear as to the additional training 
that would be required for employment at a multimedia firm. Chart #3 indicates that most 
students think that additional training beyond the high school experience would be 
necessary, or are unsure as to what additional training would be needed to be viewed as 
employable by a multimedia company. 
Chart #2: 
Do you think multimedia companies require additional education beyond high school for 
you to be hired? 
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Do you think multimedia ampl y rs reqUi r COll9 g 9 degrees? • Ve. 
No 
Not Sure 
Survey Item #6: Has anyone in your/amily aI/ended college (2 or 4 year school;)? 
Of the 35 participants in the study, all 35 indicated whether or 110t anyone in their 
family has attended college. The question was asked to find out whether students have a 
historica l or family tradition of higher education. The results of this question indicated 
that: 77. 1 % (n=27) students had at least one fa mily member who has attended co llege, 
while 22.9% (n=8) students responded that they have no family members that have 
attended college. Results indicate that most students have a family member that has 
attended college. 
Table #4: 
Has anyone in your/amily Cll/ended college (2 or 4 year schools)? 
I tem Response 
Yes 
No 
Total 
Respondents (n) 
27 
8 
35 
Percent (%) 
77.1% 
22.9% 
100.00% 
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Survey Item #7: Has anyone in your family graduated with either a 2 year (associate) or 
4 year (bachelor's) degree from a college? 
Of the 35 participants in the study, all 35 indicated whether or not anyone in their 
family has completed the requirements for either an associate or bachelor's degree. The 
question was asked to find out whether students who have family members that attended 
college have completed their degree. The results of this question indicated that: 60% 
(n=21) students had at least one family member who has completed requirements for a 
degree, while 40% (n=14) students responded that they have no family members that 
have attained a college degree. Of the students that indicated that someone in their family 
had attended college, 77.8% of those family members completed their degree 
requirements. Overall results indicate that most students have a family member that has 
completed the requirements for either an associate or bachelor's degree. 
Table #5: 
Has anyone in your family graduated with either a 2 year (associate) or 4 year 
(bachelor's) degree from a college? 
Item Response 
At least one member 
No member 
Total 
Respondents (n) 
21 
14 
35 
Percent (%) 
60% 
40% 
100.00% 
Survey Item #8: On a scale of 1-10, 1 being the lowest, 10 being the highest, how 
important is it for you to attend college? 
Of the 35 participants in the study, 34 indicated a number (1-10) representing the 
level in which they feel it is important to attend college. The question was asked to find 
out where students place value on a college level education. The results of this question 
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ind icated that: 17.6% (n=6) rated their interest leve l at an "8" or towards the "very 
important" end of the scale. 14.7% (n=5) rated thei r interest level at an "9" or towards the 
" very important" end of the sca le. 70.6% (n=24) rated their interest level at a " 10", which 
is the top the "very important" end of the scale. Chart #4 indicates that most students 
place a strong importance on co llege attendance. 
Chari #3: 
On a scale oj 1-10, I being Ihe lowesl, 10 being Ihe highesl, how imporlanl is il foryou 10 
allend college? 
Q) 
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Sur vey Ilem #9: What are Ihe mosl imporlanl lhingsjor you when considering a college 
10 aI/end? 
Item number nine asked respo ndents to rank factors of importance when 
considering a college to attend. Oflhe 35 parti cipants in the study, 30 ranked the factors 
provided. The question was asked in order to rate the facto rs that dri ve col lege 
application. Due to the ordi na l nature of the collected data, frequency of responses, mean, 
median and quartiles will be used to determine overall student response. With all 
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statistical analysis taken into consideration, cost of attending college is the most 
important factor, with courses being the second most important and location of the 
college the third most important factor. Table #5 displays the complete results. 
Table #6: 
What are the most important things for you when considering a college to attend? 
.. ~ ... ....... 1tfllJl ~~ ..... ~ ... ~ . .s:.Q~l.~ ... J".!t~jj~J1.Qll J:o~~~L.R!!.R.l!~~ti91!....§t@fl .. ~'!!i~ .. ~.J .. 9~ ...... j: . bJ!lll!!Jlsm.!;JllQ'lrrtEtllt 
Mean 2.77 4 3.63 6.83 6.23 7.27 4.50 5.50 4.20 
Median 2 3 3 7 7 8 4 6 4 
Quartile 1 1 2 2 5.25 5 6 3 4 2.25 
Quartile 2 2 3 3 7 7 8 4 6 4 
Quartile 3 4 6 5 8 8 9 6 7 5.75 
Quartile 4 8 9 9 9 9 9 9 9 9 
Frequency of rank (1 =most important, 9=Ieast important, bold indicates mode) 
1 13 4 5 1 1 0 0 1 5 
2 5 6 7 0 116 1 3 
3 3 6 7 1 203 4 5 
4 3 3 1 0 229 4 6 
5 2 2 3 6 433 3 3 
6 1 3 3 3 435 7 1 
7 1 3 2 5 641 5 3 
8 2 2 0 8 661 3 2 
Survey Item #10: Of the following recruitment approaches, which is the most important 
to you when selecting a college program to attend? 
Item number ten asked respondents to rank factors of importance when 
considering the recruitment styles and information about potential colleges. Of the 35 
participants in the study, 31 ranked the factors provided. The question was asked in order 
to rate the factors that help support and motivate students to complete a college 
application. Due to the ordinal nature of the collected data, frequency of responses, mean, 
median and quartiles will be used to determine overall student response. With all 
statistical analysis taken into consideration, a campus visit is the most important 
approach, with the opportunity to earn advanced credit being the second most important 
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and a school visit by a college recruiter is the third most important approach. Table #6 
displays the complete results. 
Table #7: 
Of the following recruitment approaches, which is the most important to you when 
selecting a college program to attend? 
Item Class Visit Web Research Knowing others School Visit Campus Visit Advanced credit 
Mean 3.32 3.74 4.84 3.26 2.65 3.26 
Median 3 4 6 3 2 3 
Quartile 1 2 2 4 2.5 1 1 
Quartile 2 3 4 6 3 2 3 
Quartile 3 4 5 6 4 4 5 
Quartile 4 6 6 6 6 6 6 
Frequency of rank (1 =most important, 6 = least important, bold indicates mode) 
1 3 4 2 3 9 10 
2 7 6 2 5 8 3 
3 6 4 1 11 4 4 
4 8 3 5 6 6 3 
5 6 8 5 5 3 5 
Survey Item #11: When considering colleges, what reasons might you consider a 2 year 
technical college rather than a 4 year college? 
Item number eleven asked respondents to rank reasons as to why a student might 
consider a two-year college over the four-year college counterpart. Of the 35 participants 
in the study, 31 ranked the factors provided. The question was asked in order to 
determine factors that generate student interest in two-year offerings. Due to the ordinal 
nature of the collected data, frequency of responses, mean, median and quartiles will be 
used to determine overall student response. With all statistical analysis taken into 
consideration, the lower cost of a two-year college is the most important reason, with the 
option for transferable credits being the second most important and less strict entry 
requirements being the third most important reason. Table #7 displays the complete 
results. 
Table #8: 
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When considering colleges, what reasons might you consider a 2 year technical college 
rather than a 4 year college? 
Item Low Cost _ Less Strict. __ :D:ansferrable Clos~tCLI'\Ome Faster degre~_ 
-,~"--"----"" 
Mean 1.77 3.35 3.16 3.2.6 3.39 
Median 1 3 3 4 4 
Quartile 1 1 2.5 2. 2. 2. 
Quartile 2 1 3 3 4 4 
Quartile 3 2 5 4.5 4 4 
£n;~_cn!ency of rank {1 =r!Jos1JmgQr1?1f1i,~_=least imgortant, Qold indicates m.~od=e"-J:) ___ _ 
1 16 4 3 5 3 
2 9 4 8 4 6 
3 3 9 9 6 5 
4 3 5 3 10 10 
5 0 9 8 6 7 
Survey Item #12: When considering colleges, what reasons might you NOT consider a 2 
year technical college rather than a 4 year college? 
Item number twelve asked respondents to rank reasons as to why a student might 
not consider a two-year technical college over the four-year college counterpart. Ofthe 
35 participants in the study, 32 ranked the factors provided. The question was asked in 
order to determine student perceptions and attitudes toward technical colleges in 
comparison to their four-year counterparts. Due to the ordinal nature of the collected 
data, frequency of responses, mean, median and quartiles will be used to determine 
overall student response. With all statistical analysis taken into consideration, the desire 
to earn a full bachelor's degree is the most important factor, with the perceived prestige 
of the school being the second most important factor. The desire to leave home and attend 
college in another location was the third most important reason, and the opinion of their 
peers was the least important factor when judging two-year colleges against their four-
year counterparts. Table #8 displays the complete results. 
Table #9: 
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When considering colleges, whal reasons mighl you NOT consider a 2 year technical 
college ralher Iheln a 4 yeaI' college? 
Item 
Mean 
Median 
Quartile 1 
Quartile 2 
Quartile 3 
Bachelor's 
1.53 
1 
1 
1 
2 
Peer Opinion 
3.47 
4 
3 
4 
4 
Prestige 
2.03 
2 
1. 75 
2 
2.25 
Want to Move 
2.97 
3 
2.75 
3 
4 
Quartile 4 4__ 4 4 4,:-.,-_ 
FrequenfY of rank (1 =most Important, 4= /cast ilJ2Porta nt, bold Indicates mode) 
1 20 1 B 3 
2 8 3 16 5 
3 3 8 7 14 
4 1 20 1 10 
SUl'vey 11em #13: Please rank Ihe/ollowing people regarding who has Ihe mOSljnjluence 
on youI' college plans/decisions? 
Item number thirteen asked respondents to rank the people in their lives who they 
feel are most influential on their coll ege plans, and the subsequent decis ion to select a 
college. Of the 35 participants in the study, 3 1 ranked the factors provided. The question 
was asked in order to determine who students are discussing college plans with and of 
those people, who is garnering the most attention. Due to the ordinal nature of the 
collected data, frequency of responses, mean, median and quarliles wi II be used to 
determine overall student response. With all statistical analysis taken into consideration, a 
student's parent or guardian is the most important person, with fri ends being the second 
most important and teachers being the third most important people. Tab le #9 displays the 
complete results. 
Table #10: 
Please rank Ihe/ollowingpeople regarding who has Ihe mosl injluence on YOllr college 
plans/decisions? 
Item Counselor Parent 
Mean 3A5 1.74 
Median 3 1 
Qu~rtile 1 3 1 
Quartile 2 3 1 
Quartile 3 5 2 
Quartile 4 5 5 
Teacher 
3 .19 
3 
2.5 
3 
4 
5 
Recruiter 
3.58 
4 
2.5 
4 
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Friend 
3.03 
3 
2 
3 
5 4 
5 5 
Fre of rank 1 =most Important, 5=/east im ortant = '-"'="-,",=.L-.-,b,,,o,..,/d Indica tes mode) 
2 21 0 4 4 
5 4 8 4 10 
10 1 11 5 4 
5 3 10 6 7 
5 9 2 2 12 6 
Survey Item #14: Please rank these otherjclctors that influence whether you pursue an 
education and career in multimedia 
Item number fourteen asked respondents to rank specific facto rs that would 
influence whether or not a student might pursue education and a subsequent career in the 
fie ld of multimedia. Of the 35 participants in the study, 32 ranked the factors provided. 
The question was asked in order to determine factors that might help determine recruiting 
strategies and tai lor curriculum or potential articulation agreements to more accurately 
address student wants. Due to the ordinal nature of the collected data, frequency of 
responses, mean, median and quarti les will be used to determine overall student response. 
With all statistical analysis taken into consideration, money, scholarships and financial 
aid avai labi lity is the most important factor, with prior k.nowledge of multimed ia ski lls 
being the second most important ractor and the ability to get into a program without 
waiting being the third most impOltant aspect. Table # I 0 displays the complete results. 
Table #11 : 
Please rank these other/actors that influence whether you pursue an education and 
career in mullimedia 
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Item Money Waiting MM Knowledae 2 year career Transfer Jobs IndustryAdvanced credits 
Mean 2.31 3.66 3 .34 5.06 5.03 4.88 6.53 5 
Median 1.5 3 2.5 5 5 5 6 .5 5 
Qu."lIo 1 I 2 2 4 3 .75 3 5.75 3.75 
Quortlle 2 1.5 3 2 .5 5 5 5 6 .5 5 
Ouortlle 3 3 5 4.25 7 6 6 8 7 
Ouortlle 4 7 6 6 8 8 8 8 8 
Frequency of rank fl e most Important. 8 = /ciJst Import,m t. bold Indicates mode) 
1 16 2 7 2 I 3 o 1 
2 57 9 320 o 6 
349 5 256 o 1 
4 34 J 844 2 4 
5 1 3 2 364 6 6 
622 0 378 8 3 
7 12 3 535 5 8 
8 0 3 3 6 4__ 2 11 3 
Survey Item #J 5: Are you aware of Multimedia related progrttms available at MATC? 
Of the 35 participants in the study, all 35 indicated their awareness ofMA Te's 
multimedia related program offerings. The question was asked to find out if students 
were aware of complimentary post secondary programs to their Bradley Tech experience 
as well as determining the visibility ofMATC' s offerings. The results of this question 
indicated that: 71.4% (n=25) students were aware of multimedia related programs at 
MATC, whi Ie 28.6% (n= I 0) students were unaware of what MATe offered in regards to 
multimedia programs. Results indicate that most students are aware of the variety of 
multimedia related courses and programs at MATe. 
Table #J 2: 
Are yotl aware of Multimedia related programs available at MATC? 
Item Response 
Yes 
No 
Tota l 
Respondents (n) 
25 
10 
35 
Percent (%) 
71.4% 
28.6% 
100.00% 
Survey Jtem #J 6: Do you know anyone who has gone to Milwaukee Area Technical 
College? 
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Of the 35 participants in the study, all 35 indicated whether or not they are know 
of anyone who has attended MATC. The question was asked to find out if students were 
aware of any current or past attendees of MA TC in order to determine the willingness of 
MATC students to disclose or share experiences related to their college activities. The 
results of this question indicated that: 74.3% (n=26) students knew at least one person 
who attends MATC, while 25.7% (n=9) students did not know anyone who attends 
MA TC. Results indicates that most students know someone who attends MA TC. These 
results suggest that there is a high level of visibility of MA TC within the student 
population's community. 
Table #13: 
Do you know anyone who has gone to Milwaukee Area Technical College? 
Item Response 
Yes 
No 
Total 
Respondents (n) 
26 
9 
35 
Percent (%) 
74.3% 
25.7% 
100.00% 
Survey Item #17: What promotional material have you seen or had given to you from 
MATC? 
Item number seventeen asked respondents to identify promotional materials and 
information that they received from directly from MATC. Of the 35 participants in the 
study, all 35 listed items, if any, provided. The question was asked in order to determine 
the type of materials and information that MATC is currently using in the recruiting 
process. The results of this question indicated that the most common item or information 
that was provided at: 25.7% (n=17) was that of a flyer. The second most popular response 
to this item at 24.2% (n=16) was a classroom visit. The third most popular response to 
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th is item at 16.7% (n= ll ) was both a school visit as well as a visiting the MA TC website. 
Chart # II displays the complete results. 
Chari #4: 
Whal promolional malerial have you seen or had given 10 youjj'om MATC? 
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Survey Ilem #18: Wha//ype o/con/ae/ or in{ormalion would help you in your decisionJo 
aI/end mullimedia related courses a/ MATC? 
Item number eighteen as ked respondents to identify factors that would infl uence 
their decision to attend multimedia related courses and programs at MA TC. Of the 35 
part icipants in the study, a ll 35 li sted factors that might persuade them to emoll. The 
question was asked in order to determine what potential strategies or forms of 
communication or advertisement could be used to increase the rate of matri cu lati on to 
MATC from Bradley Tech. The results of this question indicated that the most influential 
technique at: 3 1.3% (n=25) was the use of printed materials, both flyers and brochures. 
The second most popular response to thi s item at 22.5% (n=18) was the opportunity to 
have a personal discussion with a current student or graduate of MATC. The third most 
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popular response to this item at 20% (n= 16) was the opportunity to have a personal 
discussion with a MA TC staff member. Chart # 12 di splays the complete results. 
Chart #5: 
What type 0/ contact 01' in/ormation would help you in your decision to aI/end multimedia 
related courses at AlATe? 
Q) 
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Survey Item #/9: Based on the multimedia technology classes I have taken, I am likelYJo: 
Of the 35 participants in the study, all 35 indicated future plans in regard to 
education or training as a result of the multimedia training they received at Bradley Tech. 
The question was asked to find out whether their hi gh school multimedia experi ence has 
influenced their decision to pursue any form of fu ture multimedia course offerings. The 
resu lts of this question indicated that: 57 .1 % (n=20) students were planning on 
continuing their train ing and education, while 8.6% (n=3) students were not planning on 
pursuing any additional mu ltimed ia courses . 34.3% (n= 12) were unsure as to whether or 
not they wou ld be interested in taking another multimedia course. Chart #13 indicates 
that most students are planning on pursuing add itiona l multimedia related courses . 
Chart #6: 
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Based on the multimedia technology classe . I have taken, I am likely to: 
• C Iltin ue educatiOil Educational Future 
• Nol purs ue mullim dia educat,en 
Postpone descisioll 
Survey Item #20: What career areas are you thinking about pursuing (ifier you graduate 
fi'om high school? 
Of the 35 paltici pants in the study, all 35 indicated future plans in regard to the 
type of career they will pursue. The question was asked to find out whether their 
enrollment and attendance in Bradley Tech' s Design academy impacted future career 
goals. The resul ts of thi s questi on indicated that: 18.5% (n= 1 0) students were planning on 
pursuing a job with a technology related field , while 40.8% (n=22) students were 
planning on pursuing a career in the creati ve fi eld . 40.8% (n=22) indicated that they 
would be Jlursuing a career in some field other than what is offered through the design 
academy at Bradley Tech. Chart # 14 indicates that most students are planning on 
pursuing a career in either a creative fi eld , or afield other than creati ve or technology. 
Chart #7: 
What career areas are you thinking aboUi pursuing (ifier YOll graduate fi'om high school? 
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Career Preferences • Technology (compule rsle nglneerill 
Research Objectives: 
• Cree,;"" (artld Sign) 
Other 
Objecti ve # I : Identify factors that influence high school students enrolled in 
multimedia courses at Bradley Tech to continue their education at a post secondary level 
in the fie ld of multimedia. Questions 3, 4, 5, 6, 7, 8, 13, 14 and 20 dealt with this 
objective. Results indicated that 54.3% (n= 19) of students were still unsure of their career 
plans despite their enrollment in a design based learning community with in a technology 
magnet school. While the participants did not have definitive career plans with respect to 
multimedia, 94.3% or respondents (n=33) indicated that the training they are receiving at 
Bradley Tech is giving them what they fee l is sufficient technical skills to be successful 
at a post secondary level. A potential influencing factor in the choice to attend co llege is 
the perception of the necessity of a co llege degree. An equal amount at 48 .5% (n= 17) of 
participants felt that multimedia firms wou ld require a college degree or were unsure as 
to the necessity ofa degree. In considering fami ly history and influencers towards co llege 
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attendance, 77.1 % (n=27) indicated that someone in their family had attended college at 
either a two or four-year institution. Of those who had a family member attend, 77.8% 
(n=21) of those family members completed degree requirements. All participants placed a 
strong importance on college attendance. Of all students surveyed, no participants rated 
the importance of a post secondary education under an "8" of a possible "10" on a Likert 
scale, with 70.6% (n=24) rating college attendance at the highest point on the scale. An 
encouraging result for the Bradley Tech multimedia program was found when students 
ranked other factors that may lead to additional education in multimedia, their existing 
knowledge in the subject area was a strong indicator of enrollment as the second most 
popular response behind financial reasons. When considering who has the most influence 
on a student's plans to attend college, parents and guardians were the most influential, 
with friends, then teachers being additional influencers. High school guidance counselors 
and then college recruiters were viewed as least important in the college planning 
process. Finally, it appears that despite enrolling in Milwaukee's technology magnet 
school, 40.8% (n=22) of responses indicated that they are interested in a future career in 
the creative arts field or some other field, with only 18.5% (n=10) showing interest in a 
technology field job. 
Objective #2: Identify the barriers to students enrolling in the Multimedia related 
programs offered at MATe. Questions 9, 11, 12, 14, and 19 dealt with this objective. 
Results indicated financial factors are one of the biggest barriers to enrollment. Whenever 
the factor of cost was mentioned in the survey, whether as a positive influencer towards 
attending a two-year college, or as a barrier to enrollment, it was the most popular 
response to the respective question. Another barrier towards two-year college enrollment 
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that was identified through results is both the desire to obtain a full bachelor's degree, 
and perceived prestige of a four-year college over the two-year counterpart. The lack of 
high school preparation for student populations with similar demographics to Bradley 
Tech would suggest that the lack of training and skills provided at the high school level 
would negatively effect the student's decision to pursue additional education. Participants 
responded at a rate of 57.1 % (n=20) that they would indeed be interested in pursuing 
additional multimedia training. 
Objective #3: Determine what recruiting techniques might be enlisted to improve 
enrollment in the Milwaukee Area Technical College's multimedia related programs. 
Questions 10, 15, 16, 17, 18 and 19 dealt with this objective. Results indicated that 
campus visits, and the opportunity to receive advanced credits while still enrolled in high 
school were the most popular influencers. School and classroom visits came in closely 
behind campus visits and advanced credit as most popular influencers. When asked what 
about their awareness of the multimedia related programs at MATC, responses indicated 
that 71.4% (n=25) of students were aware of the programs. When considering the 
visibility ofMATC and its programs, 74.3% of students know someone who is currently 
or has attended MATC. When comparing this result to the most important influencers in 
enrolling in the MATC multimedia related programs, 22.5 % (n=18) and 20% (n=16) 
thought that a personal discussion with a current student or graduate, or with a MA TC 
staff member would be most helpful in influencing their decision to attend. Receiving 
printed material was the most popular influencer at 31.3% (n=25) on the decision to 
attend. Finally, it appears that the high school multimedia experience is a key factor at 
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57.1 % (n=20) in influencing a student's decision to take additional multimedia courses at 
a post-secondary level. 
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Chapter V: Conclusions and Recommendations 
Introduction 
This chapter will discuss the findings from the research conducted. This chapter 
will also present recommendations to both Bradley Tech and Milwaukee Area Technical 
College in regards to their current training and recruiting processes. 
Restatement of the Problem 
The current and past students at Bradley Tech are not enrolling in multimedia 
technology related programs despite the preparation they are receiving during their high 
school experience. According to private data supplied by Milwaukee Area Technical 
College, during the period of2005 through 2009, 79 graduates of Bradley Tech applied 
for admission to the multimedia related programs of: Web Designer, Animation, Visual 
Communications/Computer Graphics, Photography, Graphic Design, IT Computer 
Simulation and Gaming and E-Commerce/Web Administration. Of those 79 Tech alumni 
that applied, only 31 had actually enrolled into the various multimedia related programs, 
and of that group of 31 that had enrolled, only 17 students or 6.1 % were graduates in the 
multimedia program at Bradley Tech. In comparison, the multimedia program at Tech 
saw 281 graduates during the same 5 year time span of 2005 through 2009 as spring 
graduates, making them eligible for fall enrollment. The purpose of this study is to 
determine the reasons and barriers that Bradley Tech's multimedia program graduates are 
not enrolling in multimedia related programs at Milwaukee Area Technical College. To 
gain necessary information, a survey of high school students at Bradley Tech enrolled in 
Multimedia courses was conducted in the fall of 2009. 
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Purpose of the study 
By analyzing current recruiting efforts, student interest in attending college, 
economic factors and perceptions or stigma that comes with enrolling at a two-year 
technical college, this study intended to analyze current recruiting strategies and student 
interest in attending college with respect to adjustments in generating more student 
interest in post-secondary multimedia program options. 
Methodology 
This was a quantitative research study. The method used to collect data 
concerning the student's opinions was that of a survey. The survey was administered to 
students at Bradley Tech in multimedia courses. This technique was selected due to the 
low cost nature and ease of distribution. Of the 35 surveys that were administered, all 35 
were returned, with 5 incomplete surveys being returned. Of the 35 surveys, 30 surveys 
contained complete sets of valid responses, netting an 85.7% complete response rate. 
Surveys results were then statistically analyzed and measured against research objectives. 
Discussion 
The establishment of a design academy within the Lynde and Harry Bradley 
School of Trade and Technology presented a great opportunity for the growth ofthe 
existing multimedia program. Through the support of art and design based curriculum, 
the program is growing in popularity among students while increasing in the 
sophistication of skills. Due to this increased investment in the growth of Bradley Tech's 
multimedia program, it is reasonable to assume that the staff and administration would 
benefit from the continued growth of the program, which would include the creation of 
an articulation agreement with Milwaukee Area Technical College. Through the increase 
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of popularity and the improved amount and quality of student-created work, interest can 
be generated in the district's middle schools to create a larger presence of motivated and 
engaged students at Bradley Tech. 
An area of importance to the study was the influencing factors at Bradley Tech 
that are leading to the decision to go to college. The review of literature suggested that 
there are ways to establish culture and climate that help create an environment conducive 
to college enrollment. Because Bradley Tech is a participant in the "First Things First" 
program, an educational initiative underwritten by the Bill and Melinda Gates foundation, 
avenues exist to help build this climate in a bi-weekly "advocacy" period. 
The barriers to college that have been identified through various research projects 
as reflected in the literature review are seen at Bradley Tech. Factors involving race and 
socioeconomic status are of primary concern due to Bradley Tech's student population 
demographics. Results of the survey clearly show a correlation between past studies and 
analyzed data from this study. Financial factors consistently proved to be a key concern 
for students. While past research has suggested that students with similar demographic 
factors may feel academically under-prepared for college, results of this survey actually 
contradict other findings with respect to technical training and skills. Due to the intense 
focus of a technology based curriculum, (10 of 26 required credits are technology based) 
it appears that Bradley Tech is preparing its multimedia students to a degree in which 
they feel confident in their ability to succeed in a post-secondary setting. 
Recruiting for programs continues to be an avenue of concern for Bradley Tech's 
multimedia students. It is only through instructor coordination and solicitation that 
classroom visits and presentations are given to the multimedia students. Without Bradley 
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Tech staff pursuit, recruiting materials and information have been limited to general 
flyers and open house invitations, some of which arriving shortly before the event, but 
during student non-attendance days. It is clear that advanced planning a the development 
of a more clearly defined partnership may remedy some of these oversights. 
Due to the decidedly popular response of personal discussions as a strong 
influencing factor, with both current MA TC student and staff, a more proactive approach 
by MATC may generate increased interest in their multimedia related programs. 
Information provided by personal discussions with MATC staff member D. Thomas 
revealed that due in large part to the recent economic downturn, applications and 
enrollment have increased by 17% over previous years (personal communication, fall 
2009). While this upturn in enrollment has a great positive impact in the success and 
viability ofMATC's multimedia related programs, the long-term prosperity and growth 
of the program would benefit from a partnership with Bradley Tech. 
Conclusions 
The following conclusions have been drawn from the research.!. 
1. Bradley Tech multimedia students remain unsure as to their future college or 
career plans in multimedia or the requirements of potential employees. It is 
promising to note that the preparation they are currently receiving is giving 
them confidence in their ability to succeed in multimedia programs at the 
post-secondary level. Future career goals also show a strong desire to attain a 
job in a creative field, which positively reflects the preparation of the design 
academy at Bradley Tech as a whole. 
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2. In considering family history and influencers towards college attendance, 
77.1 % (n=27) indicated that someone in their family had attended college at 
either a 2 or 4year institution. Of those who had a family member attend, a 
remarkable 77.8% of those family members graduated. This figure is much 
higher than the national average with respect to the student population 
demographics of race and socioeconomic status. When compared the 
extremely high value that respondents placed on attending college, it shows a 
strong correlation between family history and college aspirations. This is a 
very promising result when considering the "road maps" that students use 
with respect to college enrollment. 
3. As the socioeconomic indicators evident in the Bradley Tech student 
population would suggest, cost of college is a great concern. At all points in 
the survey in which any financial factor was mentioned, that factor became 
the most popular response. Concerns over cost and availability of financial aid 
are clearly subjects that need to be addressed in both college preparation and 
in the recruiting process. 
4. There are a number of influencers when Bradley Tech multimedia students are 
considering college. It is clear that parents and guardians playa strong role in 
helping with college decisions. Prior knowledge about multimedia and the 
ability to gain quick entry into a college program are clearly positive factors 
that Bradley Tech and MATC share. Other factors that Bradley Tech 
multimedia students desire are location, course options, enjoyment of work 
and less restrictive entrance requirements, all of which MA TC currently 
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offers. The desire to earn a full bachelor's degree was the most popular reason 
as to why students might not consider a two-year college. The perceived 
prestige of a four-year college or university in comparison to a two-year 
school is another reason why students might be avoiding enrollment at 
MA TC. The lack of concern over their peers opinion of their future college 
plans suggests that there may be opportunity to actively engage students who 
may not be sure of college plans in exploring MA TC course offerings as a 
possibility. 
5. The multimedia students at Bradley Tech clearly have a preference in how 
they are approached with recruiting and materials. When presented with the 
notion of having personal discussions with current MA TC students, staff and 
graduates, survey respondents indicated a strong desire to engage in that type 
of activity. Currently students are receiving printed materials as the most 
popular form of contact with MA TC, but the development of more in-depth 
recruiting processes would clearly generate more interest in enrollment. 
Respondents also indicated that the availability of advanced credit based on 
their high school multimedia experience would be a positive deciding factor in 
the recruitment and enrollment process. The visibility ofMATC's multimedia 
related programs and student representation in the community is clearly 
present, but where quantity is apparent, quality seems to be lacking. While 
past research suggests that students are looking for more digital information 
options, it is clear that Bradley Tech students prefer a more personalized 
approach. 
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Recommendations 
The following items are recommendations in relation to the study outcomes. 
These recommendations are being made to both the multimedia department at Bradley 
Tech as well as the Visual Communications department at Milwaukee Area Technical 
College. While these recommendations are somewhat exclusive to the specific curricula, 
recommendations may be shared within other departments of both institutions as well as 
administration as a means to address the problem posed by the study. 
1. The creation of a college focused series of activities to be disseminated during the 
bi-weekly "advocacy" period at Bradley Tech could help increase awareness of 
college options, along with additional information regarding financial aid, actual 
costs and scholarship opportunities. These activities should also include 
evaluating college programs and the career services available, along with career 
exploration. Matters of cost and affordability should be addressed, with 
workshops on how to research and apply for various types of aid. Students should 
be made aware of the opportunities available to them in the form of grants, 
financial aid and scholarships. The current efforts by senior Guidance Counselor 
Ms. M. Todd-Hopson in researching and presenting scholarship opportunities for 
Bradley Tech students should also be included as part of this college and career 
preparation curriculum. 
2. The expansion of career related curriculum in the multimedia programs at Bradley 
Tech will showcase more options for students. By bringing in multimedia industry 
professionals and organizing tours of area firms, students will see the types of 
jobs available, the environments they could work in and evaluate whether or not 
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this type of career would suit their interests. This increase in career exploration 
should be addressed at all grade levels and not just with the senior level course. 
3. Development of a dual-enrollment possibility between Bradley Tech and 
MATC's multimedia programs would allow for seniors who are in good standing 
for graduation the chance to explore the campus and classrooms ofMATC. This 
would also assist in creating more awareness of the MATC multimedia programs 
and the types of skills taught. 
4. Develop an articulation agreement in which any Bradley Tech multimedia student 
who receives a shop certificate in multimedia, as well as completes all 4 terms of 
the senior level multimedia class with an average of a "B" or better be given 
credit for completion of the MATC VICOM-150 "Introduction to digital media" 
course. 
5. Increase visibility of multimedia related programs. In addition to the Visual 
Communications program, provide Bradley Tech's design and communications 
academies with additional detailed informational materials and presentations 
about the following programs: Web Designer, Animation, Photography, Graphic 
Design, IT Computer Simulation and Gaming and E-Commerce/Web 
Administration. 
6. Increase frequency and consistency ofMATC Recruiting. A more one on one 
approach with a personal touch may be the deciding factor in enrolling students 
who are unsure of college programs to attend. Provide additional promotional 
materials that outline programs, courses, benefits of enrollment and graduate 
success stories in relation to multimedia fields. The inclusion of financial 
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information on projected costs to complete various programs, and the comparison 
to four-year institutions will demonstrate affordability and accessibility of 
MATe's programs. In addition to varied printed materials, create opportunities 
for current MATe students to present to Bradley Tech students, and allow for 
individual meeting time so that Bradley Tech students can ask specific questions 
about the MATe experience. 
7. Additional research and study should be performed in regard to the recruitment 
and college plans of Bradley Tech students. By monitoring emollment and 
recruiting trends, results and effectiveness of any variations in college preparation 
can be identified. 
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Survey 
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This research has been approved by the UW-
Stout IRB as required by the Code of Federal 
regulations Title 45 Part 46. 
The purpose of this survey is to gather information on attitudes and perceptions of 
Tech Multimedia students regarding their future education and career plans. 
Please jill out the survey below as completely as possible. Your answers will give Bradley 
Tech and Milwaukee Area Technical College a better understanding of what causes 
students to pursue or not pursue an education and career in the multimedia jield. 
1. Gender: Male Female 
2. Age: __ 
3. Do you plan to pursue a career in multimedia? 
Yes No Not Sure 
4. Based on your Multimedia Classes at Tech, do you think you have the technical skills 
needed to be successful in a college level multimedia program? 
Yes No 
5. Do you think multimedia companies require additional education beyond high school 
for you to be hired? 
Yes No Not Sure 
6. Has anyone in your family attended college (2 or 4 year schools)? 
Yes No 
7. Has anyone in your family graduated with either a 2 year (associate) or 4 year 
(bachelor's) degree from a college? 
Yes No 
8. On a scale of 1-10, 1 being the lowest, 10 being the highest, how important is it for you 
to attend college? (Please circle only ONE) 
1 2 3 4 5 6 7 8 9 10 
Not Important Somewhat Important Very Important 
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9. What are the most important things for you when considering a college to attend? 
(Rank the factors 1 through 9,1= most, and so on. Please use all 9.) 
Cost 
Location 
Courses 
__ Reputation among other comparable schools 
Excellent Teachers/Staff 
__ Ease of completion 
__ Job placement services available 
__ The challenge related to the program you are applying to 
__ Enjoyment you get from engaging in the course work 
10. Of the following approaches, which is the most important to you when selecting a 
college program to attend? (Rank 1 through 6,1= most, and so on. Please use all 6.) 
__ Classroom visit by a college representative 
Internet research 
__ Knowing other people that will attend the college 
__ School visit other than classroom by a college representative 
__ Campus visit or tour 
__ Opportunity to get credit received in high school 
11. When considering colleges, what reasons might you consider a 2 year technical 
college rather than a 4 year college? (Rank 1 to 5, 1= most important, and so on. 
Please use all 5.) 
Lower cost 
_ Less strict entry requirements 
Transferable credits to other schools 
Close to home 
_ Get a degree faster 
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12. When considering colleges, what reasons might you NOT consider a 2 year technical 
college rather than a 4 year college? (Rank 1 through 4, 1= most important, and so on. 
Please use all 4.) 
_ Desire a full bachelor's degree 
_ Concerned about what peers might think of your choice 
_ Not as prestigious as a 4 year college 
_ Too close to home/want to move away 
13. Please rank the following people who have the most influence on your college 
plans/decisions? (Rank 1 to S, 1= most, and so on. Please use aIlS.) 
Guidance Counselor 
Parents/Guardian 
Teacher 
__ Recruiter from the college 
Friend 
14. Please rank these other factors that influence whether you pursue an education and 
career in multimedia (Rank 1 to 8, 1= most, and so on. Please use all 8.) 
__ Money/scholarships/financial aid 
__ Ability to get into a program without waiting 
How much I know about multimedia 
__ Can start career with 2 year Associate degree vs. 4 year Bachelors degree 
__ Ability to continue my education after 2 years and all credits transfer with 
me 
__ Quantity and quality of jobs where I plan to live upon graduation 
__ Perception of industry by others (teachers, counselors, friends and family) 
__ Ability to get credits while in high school or get advanced placement 
15. Are you aware of multimedia related programs available at MA TC? 
Yes No 
16. Do you know anyone who has gone to Milwaukee Area Technical College? 
Yes No 
17. What promotional material have you received from MATC? 
(Mark an X next to any materials/information you have received) 
__ Flyer 
E-mail 
__ Open house invitation 
Classroom visit 
School visit 
Visited the MATC website 
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18. What type of contact or information would help you in your decision to attend 
multimedia related courses at MA TC? (Mark an X next to any type of contact you would 
like to receive) 
Personal discussion with MA TC staff 
E-mail or other electronic form of contact 
__ Flyers/brochures detailing programs 
__ Personal discussion with a graduate or current student at MA TC 
__ Information provided to you through a web page 
19. Based on the multimedia technology classes I have taken, I am likely to: 
(Mark an X on only ONE of the following choices) 
__ Continue my training and education at a college or university 
__ Not get any more education in multimedia 
__ Hold off on my decision until I know more about my career choices 
20. What career areas are you thinking about pursuing after you graduate from high 
school? 
(Mark an X next to any that apply) 
__ Technology field (any job relating to computers or engineering) 
__ Creative field Gobs related to art or design) 
Other 
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Thank you for taking time to complete this survey. Please put your survey in the 
envelope provided and return it to the instructor. 
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Question 9 (30 valid responses) 
Cost Location Courses Reputation Staff Ease Job Challenge Enjoyment 
1 1 1 1 1 2 2 1 1 
1 1 1 3 2 4 2 2 1 
1 1 1 5 3 4 2 3 1 
1 1 1 5 3 5 2 3 1 
1 2 1 5 4 5 2 3 1 
1 2 2 5 4 5 2 3 2 
1 2 2 5 5 6 3 4 2 
1 2 2 5 5 6 3 4 2 
1 2 2 6 5 6 3 4 3 
1 2 2 6 5 7 4 4 3 
1 3 2 6 6 7 4 5 3 
1 3 2 7 6 7 4 5 3 
1 3 3 7 6 7 4 5 3 
2 3 3 7 6 8 4 6 4 
2 3 3 7 7 8 4 6 4 
2 3 3 7 7 8 4 6 4 
2 4 3 8 7 8 4 6 4 
2 4 3 8 7 8 4 6 4 
3 4 3 8 7 8 5 6 4 
3 5 4 8 7 9 5 6 5 
3 5 5 8 8 9 5 7 5 
4 6 5 8 8 9 6 7 5 
4 6 5 8 8 9 6 7 6 
4 6 6 8 8 9 6 7 7 
5 7 6 9 8 9 6 7 7 
5 7 6 9 8 9 6 8 7 
6 7 7 9 9 9 7 8 8 
7 8 7 9 9 9 8 8 8 
8 8 9 9 9 9 9 9 9 
8 9 9 9 9 9 9 9 9 
Item Cost Location Courses Re(:!utation Staff Ease Job Challenge Enjol{ment 
Mean 2.77 4 3.63 6.83 6.23 7.27 4.50 5.50 4.20 
Median 2 3 3 7 7 8 4 6 4 
Quartile 1 1 2 2 5.25 5 6 3 4 2.25 
Quartile 2 2 3 3 7 7 8 4 6 4 
Quartile 3 4 6 5 8 8 9 6 7 5.75 
Quartile 4 8 9 9 9 9 9 9 9 9 
Freguencl{ of rank (1 =most imeortant, 9=least imeortant, bold indicates mode l 
1 13 4 5 1 1 0 0 1 5 
2 5 6 7 0 1 1 6 1 3 
3 3 6 7 1 2 0 3 4 5 
4 3 3 1 0 2 2 9 4 6 
5 2 2 3 6 4 3 3 3 3 
6 1 3 3 3 4 3 5 7 1 
7 1 3 2 5 6 4 1 5 3 
8 2 2 0 8 6 6 1 3 2 
9 0 1 2 6 4 11 2 2 2 
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Question 10 (31 valid responses) 
Class Visit WWW Research Knowing others School Visit Campus Visit Advanced credit 
1 1 1 1 1 1 
1 1 1 1 1 1 
1 1 2 1 1 1 
2 1 2 2 1 1 
2 2 3 2 1 1 
2 2 4 2 1 1 
2 2 4 2 1 1 
2 2 4 2 1 1 
2 2 4 3 1 1 
2 2 4 3 2 1 
3 3 5 3 2 2 
3 3 5 3 2 2 
3 3 5 3 2 2 
3 3 5 3 2 3 
3 4 5 3 2 3 
3 4 6 3 2 3 
4 4 6 3 2 3 
4 5 6 3 3 4 
4 5 6 3 3 4 
4 5 6 4 3 4 
4 5 6 4 3 5 
4 5 6 4 4 5 
4 5 6 4 4 5 
4 5 6 4 4 5 
5 5 6 4 4 5 
5 6 6 5 4 6 
5 6 6 5 4 6 
5 6 6 5 5 6 
5 6 6 5 5 6 
5 6 6 5 5 6 
6 6 6 6 6 6 
Item Class Visit Web Research Knowing others School Visit Cameus Visit Advanced credit 
Mean 3.32 3.74 4.84 3.26 2.65 3.26 
Median 3 4 6 3 2 3 
Quartile 1 2 2 4 2.5 1 1 
Quartile 2 3 4 6 3 2 3 
Quartile 3 4 5 6 4 4 5 
Quartile 4 6 6 6 6 6 6 
Freguencll of rank (1 =most imeortant, 6 = least imeortant, bold indicates mode2 
1 3 4 2 3 9 10 
2 7 6 2 5 8 3 
3 6 4 1 11 4 4 
4 8 3 5 6 6 3 
5 6 8 5 5 3 5 
6 1 6 16 1 1 6 
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Question 11 (31 valid responses) 
Low Cost Less Strict Transferrable Close to home Faster degree 
1 1 1 1 1 
1 1 1 1 1 
1 1 1 1 1 
1 1 2 1 2 
1 2 2 1 2 
1 2 2 2 2 
1 2 2 2 2 
1 2 2 2 2 
1 3 2 2 2 
1 3 2 3 3 
1 3 2 3 3 
1 3 3 3 3 
1 3 3 3 3 
1 3 3 3 3 
1 3 3 3 4 
1 3 3 4 4 
2 3 3 4 4 
2 4 3 4 4 
2 4 3 4 4 
2 4 3 4 4 
2 4 4 4 4 
2 4 4 4 4 
2 5 4 4 4 
2 5 5 4 4 
2 5 5 4 5 
3 5 5 5 5 
3 5 5 5 5 
3 5 5 5 5 
4 5 5 5 5 
4 5 5 5 5 
4 5 5 5 5 
Item Low Cost Less Strict Transferrable Close to home Faster degree 
Mean 1.77 3.35 3.16 3.26 3.39 
Median 1 3 3 4 4 
Quartile 1 1 2.5 2 2 2 
Quartile 2 1 3 3 4 4 
Quartile 3 2 5 4.5 4 4 
Quartile 4 4 5 5 5 5 
Freguencll of rank (l=most imeortant, 5=least imeortant, bold indicates mode2 
1 16 4 3 5 3 
2 9 4 8 4 6 
3 3 9 9 6 5 
4 3 5 3 10 10 
5 0 9 8 6 7 
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Question 12 (32 valid responses) 
Bachelor's peer opinion prestige want to move 
1 1 1 1 
1 2 1 1 
1 2 1 1 
1 2 1 2 
1 3 1 2 
1 3 1 2 
1 3 1 2 
1 3 1 2 
1 3 2 3 
1 3 2 3 
1 3 2 3 
1 3 2 3 
1 4 2 3 
1 4 2 3 
1 4 2 3 
1 4 2 3 
1 4 2 3 
1 4 2 3 
1 4 2 3 
1 4 2 3 
2 4 2 3 
2 4 2 3 
2 4 2 4 
2 4 2 4 
2 4 3 4 
2 4 3 4 
2 4 3 4 
2 4 3 4 
3 4 3 4 
3 4 3 4 
3 4 3 4 
4 4 4 4 
Item Bachelor's Peer Opinion Prestige Want to Move 
Mean 1.53 3.47 2.03 2.97 
Median 1 4 2 3 
Quartile 1 1 3 1.75 2.75 
Quartile 2 1 4 2 3 
Quartile 3 2 4 2.25 4 
Quartile 4 4 4 4 4 
Frequency of rank (1 =most important, 4=least important, bold indicates mode) 
1 20 1 8 3 
2 8 3 16 5 
3 3 8 7 14 
4 1 20 1 10 
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Question 13 (31 valid responses) 
Counselor Parent Teacher Recruiter Friend 
1 1 2 1 1 
1 1 2 1 1 
2 1 2 1 1 
2 1 2 1 1 
2 1 2 2 2 
2 1 2 2 2 
2 1 2 2 2 
3 1 2 2 2 
3 1 3 3 2 
3 1 3 3 2 
3 1 3 3 2 
3 1 3 3 2 
3 1 3 3 2 
3 1 3 4 2 
3 1 3 4 3 
3 1 3 4 3 
3 1 3 4 3 
4 1 3 4 3 
4 1 3 4 4 
4 1 4 5 4 
4 1 4 5 4 
4 2 4 5 4 
5 2 4 5 4 
5 2 4 5 4 
5 2 4 5 4 
5 3 4 5 5 
5 4 4 5 5 
5 4 4 5 5 
5 4 4 5 5 
5 5 5 5 5 
5 5 5 5 5 
Item Counselor Parent Teacher Recruiter Friend 
Mean 3.45 1.74 3.19 3.58 3.03 
Median 3 1 3 4 3 
Quartile 1 3 1 2.5 2.5 2 
Quartile 2 3 1 3 4 3 
Quartile 3 5 2 4 5 4 
Quartile 4 5 5 5 5 5 
Frequency of rank (1 =most important, 5 =Ieast important, bold indicates model 
1 2 21 0 4 4 
2 5 4 8 4 10 
3 10 1 11 5 4 
4 5 3 10 6 7 
5 9 2 2 12 6 
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Question 14 (32 Valid Responses) 
Money Waiting MM Knowledge 2 year career Transfer Jobs Industry Advanced credits 
1 1 1 1 1 1 4 1 
1 1 1 1 2 1 4 2 
1 2 1 2 2 1 5 2 
1 2 1 2 3 3 5 2 
1 2 1 2 3 3 5 2 
1 2 1 3 3 3 5 2 
1 2 1 3 3 3 5 2 
1 2 2 4 3 3 5 3 
1 2 2 4 4 3 6 4 
1 3 2 4 4 4 6 4 
1 3 2 4 4 4 6 4 
1 3 2 4 4 4 6 4 
1 3 2 4 5 4 6 5 
1 3 2 4 5 5 6 5 
1 3 2 4 5 5 6 5 
1 3 2 5 5 5 6 5 
2 3 3 5 5 5 7 5 
2 3 3 5 5 6 7 5 
2 4 3 6 6 6 7 6 
2 4 3 6 6 6 7 6 
2 4 3 6 6 6 7 6 
3 4 4 7 6 6 8 7 
3 5 4 7 6 6 8 7 
3 5 4 7 6 6 8 7 
3 5 5 7 6 6 8 7 
4 6 5 7 7 7 8 7 
4 6 7 8 7 7 8 7 
4 7 7 8 7 7 8 7 
5 7 7 8 8 7 8 7 
6 8 8 8 8 7 8 8 
6 8 8 8 8 8 8 8 
7 8 8 8 8 8 8 8 
Item Monel/: Waiting MM Knowledge 2l/:ear career Transfer Jobs Industrl/: Advanced credits 
Mean 2.31 3.88 3.34 5.06 5.03 4.88 6.53 5 
Median 1.5 3 2.5 5 5 5 6.5 5 
Quartile 1 1 2 2 4 3.75 3 5.75 3.75 
Quartile 2 1.5 3 2.5 5 5 5 6.5 5 
Quartile 3 3 5 4.25 7 6 6 8 7 
Quartile 4 7 8 8 8 8 8 8 8 
Freguencll of rank (1 =most imeortant, 8=least imeortant, bold indicates model 
1 16 2 7 2 1 3 0 1 
2 5 7 9 3 2 0 0 6 
3 4 9 5 2 5 6 0 1 
4 3 4 3 8 4 4 2 4 
5 1 3 2 3 6 4 6 6 
6 2 2 0 3 7 8 8 3 
7 1 2 3 5 3 5 5 8 
8 0 3 3 6 4 2 11 3 
